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Bielsko-Biata 

General information 

Population 

Gfl< 2016 Purchasing Power 
Cannualyl 

Gfl< 2016 Purchasing Power Index 

Stock 

No. of shopping centres 

Density ratio 

Space under construction 

No. of shopping centres under 
construction 

Vacancy ratio 

Prime rents 
(unit 100-150 m2, fashion) 

172,600 

31,823 PLN per capita 

121.6 

196,000 m2 GLA 

6 

1 ,137 m2/1,000 

2% 

EUR 29-31 m2/month 

Retail space density in Bielsko-Biala is one of the highest 

in Poland (1,137 m2/1,000 inhabitants). There are six 

schemes in the city with a total area of 196,000 m2. 

In Bielsko-Biala, on average there is one shopping centre 

per 28,800 inhabitants. The purchasing power per square 

metre of shopping centre space is PLN 28,000 annualy. 

The city's location close to international borders brings 

additional customers seasonally from Slovakia and Czech 

Republic. 

Three big shopping centres operate in Bielsko-Biala. 

Sfera is the largest one with 49,000 m2 GLA and 250 

stores including: Piotr i Pawel supermarket, Biedronka 

discount store, as well as Media Expert and RTV Euro AGO, 

Helios, Leopark-the play area, the Atmosfera bowling alley, 

Inditex and LPP brands, C&A and H&M. 

Other large shopping centres in the city are Auchan 

(45,000 m2), which includes Auchan hypermarket and 

Leroy Merlin, and Gemini Park (44,000 m2) with Cinema 

City, the Befit fitness club, the Bi1 hypermarket, Inditex and 

LPP brands, C&A. H&M, Toys'R'Us. 
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Shopping centres by size 

• large (30,000 - 50,000 m2) 

• middle-sized (15,000 - 29,999 m2) 

• very small (5,000 - 9,999 m2) 

Source: Colliers International, January 2017 

Shopping centres in Bielsko-Biala are relatively young. 

The oldest, Auchan, Sarni Stok and Sfera (extended 

in 2009), were delivered to the market in 2001. l(arpacka 

Retail Park, completed in 2014, is the youngest retail 

scheme in the city. 

Shopping centres by age 

• over 15 years 

• 15-10 years 

• 9-5 years 

• under 5 years 

Source: Colliers International, January 2017 
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Bydgoszcz 

General information 

Population 

Gfl< 2016 Purchasing Power 
Cannualy) 

Gfl< 2016 Purchasing Power Index 

Stock 

No. of shopping centres 

Density ratio 

Space uder construction 

No. of shopping centres under 
construction 

Vacancy ratio 

Prime rents 
(unit 100-150 m2, fashion) 

355,600 

27,770 PLN per capita 

106.1 

272,000 m2 GLA 

10 

765 m2/1,000 

6.7% 

EUR 29-31 m2/month 

Retail stock in Bydgoszcz amounts to over 272,000 m2 

(ten schemes). The city's retail space density is 

765 m2/1,000 inhabitants. Smaller retail schemes 

and specialised centres (for example Fordon, Arkada) 

also operate in the Bydgoszcz city centre and in the 

suburbs. 

On average, there is one shopping centre per 35,500 

inhabitants in Bydgoszcz while the purchasing power per 

square metre of shopping centre space totals PLN 36,300 

per annum. A distinctive feature of the Bydgoszcz market 

is that it attracts customers from nearby T orun who look 

for a retail offer absent in their living area. 

The largest retail scheme in the city is Zielone Arkady 

(51,000 m2, over 200 stores), with such stores as: 

Piotr i Pawel supermarket, Saturn, Inditex and LPP brands, 

H&M, C&A TK Maxx, Smyk, lntersport and Martes Sport. 

Focus Mall (42,000 m2, 150 stores) with Cinema City, 

the Step One fitness club, Media Expert, Inditex and LPP 

brands, H&M, New Yorker, Smyk and lntersport, is the 

second largest shopping centre in Bydgoszcz. 
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Shopping centres by size 

• very large (above 50,000 m') 

• large (30,000 - 50,000 m2) 

• middle-sized (15,000 - 29,999 m2) 

• small (10,000 - 14,999 m2) 

• very small (5,000 - 9,999 m') 

Source: Colliers International, January 2017 

The retail market in Bydgoszcz has been developing 

steadily over the last twenty years. The very first shopping 

centre was delivered to the market at the end of the 1990's 

- Rondo SC. The youngest scheme is Zielone Arkady and

was delivered to the market in 2015.

Shopping centres by age 

• over 15 years 

• 15-10 years 

• 9-5 years 

• under 5 years 

Source: Colliers International, January 2017 
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Rzesz6w 

General information 

Population 

Gfl< 2016 Purchasing Power 
Cannualyl 

Gfl< 2016 Purchasing Power Index 

Stock 

No. of shopping centres 

Density ratio 

Space under construction 

No. of centres under construction 

Vacancy ratio 

Prime rents 
(unit 100-150 m2, fashion) 

186,000 

26,275 PLN per capita 

100.4 

234,000 m2 GLA 

9 

1 ,260 m2/1,000 

2.1% 

EUR 27-29 m2/month 

Rzesz6w is a city with one of the highest density ratios in 

Poland: 1,260 m2/1,000 inhabitants. Nine shopping centres, 

totalling 234,000 m2 GLA operate in the city. A few older 

retail schemes - offering non-chain stores, service and 

restaurants (for example Europa II, Rotunda) - are also 

present in the market. 

In Rzesz6w, on average, there is one shopping centre per 

20,700 inhabitants and the per annum purchasing power 

amounts to PLN 20,900 per square metre of shopping 

centre space. Rzesz6w is also characterised by seasonal 

influxes of consumers from beyond Poland's eastern 

border. 

From the remaining centres, the largest offers the 

supermarket Piotr i Pawel, Multikino, Jatomi fitness, Inditex 

and LPP stores, H&M, C&A. Tl< Maxx, Toys'R'Us and 

Sports Direct while the other one offers supermarket 

Piotr i Pawel, Helios cinema, For Life fitness, Inditex and 

LPP brands, C&A. H&M, Smyk, Royal Collection, Cubus, 

New Yorker and many other well-known international and 

Polish fashion stores. 
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Shopping centres by size 

• very large (above 50,000 m2 l 

• large (30,000 - 50,000 m2 l 

• middle-sized (15,000 - 29,999 m2 l 

• small (10,000 - 14,999 m2 l 

Source: Colliers International, January 2017 

Shopping centres in Rzesz6w are relatively young. Galeria 

Graffica, Tesco and Galeria Lazur (2001) are the oldest 

schemes in the city while Galeria Rzesz6w, completed in 

2012, is the youngest. 

Shopping centres by age 

• over 15 years

• 15-10 years

• 9-5 years

Source: Colliers International, January 2017 
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Torun 

General information 

Population 

Gfl< 2016 Purchasing Power 
(annual) 

Gfl< 2016 Purchasing Power Index 

Stock 

No. of shopping centres 

Dencity ratio 

Space under construction 

No. of shopping centres under 
construction 

Vacancy ratio 

Prime rents 
(unit 100-150 m2, fashion) 

202,700 

28,119 PLN per capita 

107.4 

138,000 m2 GLA 

4 

680 m2/1,000 

3.3% 

EUR 27-29 m2/month 

Total retail space supply in Torun is approximately 

138,000 m2, including four existing schemes. The city's 

retail space density is 680 m2/1,000 inhabitants. 

In Torun, on average, there is one shopping centre per 

50,600 inhabitants and the purchasing power per square 

metre of shopping centre space totals PLN 41,300 per 

annum. The city's is also characterised by its close 

proximity to the larger and more diverse market in 

Bydgoszcz, which attracts consumers from all over 

the region. 

Atrium Copernicus (47,000 m2, over 100 units) is 

the largest retail scheme in the city with such tenants as 

Auchan hypermarket, Media Markt, Decathlon, H&M, 

LPP brands, Carry, l(appAhl, Cu bus and Smyk. 

The second shopping centre in terms of size is Torun 

Plaza (40,000 m2, over 150 units) with tenants including 

Stokrotka supermarket, Cinema City, Lucky Star bowling, 

Jatomi fitness, Media Expert, Toys'R'Us, Tl< Maxx, C&A. 

Inditex brands, H&M, Carry, New Yorker, Sports Direct 

and Martes Sport. 
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Shopping centres by size 

• large (30.000 - 50.000 m2 l 

• middle-sized (15,000 - 29,999 m2 l 

Source: Colliers International. January 2017 

Since 1990 the Torun's retail market has been 

systematically developing. The first shopping centre in 

Torun was delivered in 1999 C l(ometa SC). The newest 

retail investment in Torun was the redevelopment 

and modernisation of Atrium Copernicus in 2015. 

Shopping centres by age 

• over 15 years 

• 15-10 years 

• 9-5 years 

• under 5 years 

Source: Colliers International, January 2017 



http://www.retailmap.pl/


OUR SEARCH TOOL MAP OF HIGH STREETS  
AND SHOPPING CENTRESOUR KNOWLEDGE

Are you considering entering the market, planning to develop your
chain or restructure it? Do you need data on shopping centres
or high streets in Poland? Has a specific retail location sparked
your interest? Visit RetailMAP to get the information you want
or speak to one of our retail experts: +48 22 331 78 00.

www.retailmap.pl

OVER  
300

LOCATIONS
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Colliers International
Colliers International Group Inc. (NASDAQ and TSX: CIGI) is a global leader in commercial real estate services with 15,000 professionals operating in 
68 countries. With an enterprising culture and significant insider ownership, Colliers professionals provide a full range of services to real estate 
occupiers, owners and investors worldwide. Services include brokerage, global corporate solutions, investment sales and capital markets, project 
management and workplace solutions, property and asset management, consulting, valuation and appraisal services, and customized research and 
thought leadership. Colliers International has been ranked among the top 100 outsourcing firms by the International Association of Outsourcing 
Professionals’ Global Outsourcing for 10 consecutive years, more than any other real estate services firm. 

www.colliers.com

Colliers International has been active in the Polish market since 1997 and operates through offices in Warsaw, Kraków, Wrocław, Poznań, Gdańsk 
Katowice and Łódź with over 250 employees in total. The company has been often honored for its achievements by industry organizations such as 
Eurobuild, CIJ Journal, CEE Quality Awards and the International Property Awards. Colliers’ most recent distinction in Poland include the “Outsourcing 
Star”, given in recognition of its status as one of the most active real estate advisors in the outsourcing sector; and the “Gazele Biznesu” for being one of 
the most dynamically developing companies in Poland.
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