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,Oomnichannel to zdolnos¢
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proximity marketing | omnichannel marketing | marketing automation
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Online & Offline
Real Time Platform



Cele

generowanie i pozyskanie/przejecie nowych leadow (lead generation)
automatyczne zwiekszenie konwersji (lead nurturing)

zwiekszenie sprzedaZy poprzez nowe Zrodta przychodu

wykorzystanie nowych technologii (Beacon Technology, RFiD, WiFi) dla
pozyskania nowych oraz poprawy obstugi klientow

integracja zasobow wiedzy o kliencie — real time

zwiekszenie wartosci koszyka

udrozZnienie ScieZzki zakupu

poprawa customer experience

automatyzacja i digitalizacja programu lojalnosciowego



AKTUALNIE TESTOWANE
TECHNOLOGIE

NFC | RFID | BEACONS | WIFI | ULTRASOUND



Wybrane dziatania
Gino Rossi S.A.



Omnichannel Mobile SDK & API

We believe that proximity technologies will revolutionize customer experience only with comprehensive software solutions
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Core features:

o Full support for beacon (BLE agnostic) technologies

o WiFi integration ready

¢ Indoor location flow - way-point navigation

o Compatible with iBeacon and non-iBeacons standards

o Business Intelligence algorithms for context marketing automation rules

« Demographic, social & location based triggers

o Automatic lead nurturing via micro&geo location algorithms (machine learning)

o Proximity Campaign Manager

o Store locator

o CRM for mobile users analytics

o Product management and e-commerce real-time integration (e.x. Magento)

¢ Push notifications (In-app notifications & In-app content serving with segmentation)
o Data point for analytics with mobile tracking codes (proximity campaigns KPI rates dashboard)
o Mobile loyalty scenarios (promotions, coupons, stampcards)

o Gift Cards API

o In-store products scanner

¢ Authorization API with SSO

e Product real-time availability module

o Scoring system for mobile programs

o Monitoring of online user activites (social media, web tracking codes, forms data collection)
o In-app payment (soon)

You can create Your own APP or just give a shot to our team to create one in our
development department

108, Windows Phone, Android Support in-Synerise house included
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REST API

Synerise Cloud

Microservices




The most comprehensive omnichannel
platform that has ever been invented
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BLE agnostic technologies
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26 000 checked mobile scenarios / 100 venues
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mobile conversion / mobile marketing automation



360° Customer View

Omnichannel behavioral engine \ e,



Push notifications (In-app notifications & In-app content serving with segmentation) o



Machine learning: user profile

approx. 50 000 events generate per user each day \ A,



Weather

weather conditions are important he



Full POS Integration

3 507.00 PLN
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800 000 shoes / availability notifications / loyalty programs / transactions / since 201



Smart task management
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CENTRUM POMOCY OSTANIE TRASY










Troche rezultatow

350% wzrost grupy lojalnych (aktywnych) klientéw w ciggu 16 miesiecy

retencja nowych mobilnych kanatéw dostepdw do klienta: push via beacon:
CTR - 85%, retention rate: 98,5%

4-krotnie wyzszy poziom zaangazowania (czas w aplikacji) klienta w mobile niz
w web

poprawa jakosci obstugi klienta (dostepnos¢ produktéw) - skrocenie czasu
obstugi 0 300%

kampanie e-mail marketingowe (40% CTR / 80% OpenRate)
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Bringing online
& offlme together

The most comprehensive omnichannel platform that has nvented




